
MEDIA - VCE Units One to Four
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io-" loa", or" ai-pt" conshuctions and easy to undelstand like these:

Most codes, particr arly thc srmpLe ones, have a range of different,meanings depending on tbe audience

;ff;;;r;?1tJi; in which thev n" ""a 'rl''iot' about all the possible meaninss or the codes

illustraied abovc.

Media coiles arc oftcn complex' they may combine a range ol simple codes-or they may rely on complex

knowlealSe of a medLa text' genre, socrcry, or the situatio; in which they arc beingused in ordel to decocte

thei( meanmg whcn Butty unatt" u tu-iitt *ith u -ood"" stuk" the audimcc docs not nced to bc told

why, our knowlealge of ho* to k'lt ua-p"uo i tlti"tti"t' *t f"-ttd i1 ftom TV and film' we rmdcrstand

the code.
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Each of the abovc is a representation madc up ot

a range of differcnt codes Try to identify as many

of thcse codes as you can What is thc mcanlng

or meaningls of cach representation?

Every media text uses codes and

conventions to create meaning

You arc reaaling media codes dght now Nelson

VCE Media is constructed usitg many ditlercnt

mcdia codcs andconventjons. To usc th1s text yor'r

first haal to learn how to read English' a complex

code in itself. Many years of using thcm has taught

vou how a tcxtbook is laid out and how to find
'meaning 

in thcm; you undcrstand the codes and

conventlns particular to each book genre Finally'

this book contains examples of media texts ftom

other mcdia forms. Each one is also a complex

code which madc perftct sense in its oriSiflal

context but which, when includcd in this book'

f  L i L

:,':':-:.:

may have a vefy diffcrent mcaning The codes the

original pro<1ucer of the text embedded m that

t.ti'. "on.ttu"tion are now bcing used for an

entircly diflercnt PurPose

What is a media convention?

Conventions are patterns of conshuction that are

"n--ort ,u caih mcdium or type of media

orodr-rr l  Correnttons , irc lound in c\er) dspecl

. r ,  medra  p roduc . i on '  T l ' e )  p ro ! i dcd  l rdncwork

for the construction of media texts and allow an

u.rdi"o." to unde$tand the general sffucture of

text rypes. ln telcvision adverlising, for example'

we know that a product namc, motto and logo

wr l l  l ca ru r r  p r tm inen t l v  u 'udL lvd l  l he  e rd  o f  d r

advcrl i .cmc;L This con\cnlion ls Lnder' lood b\

the producers of advertisemenls andby audlences'

If we are interested in a product we know to pay

particulal atlention to thc last few seconds of the
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Representation

advertisement. Even if you only catch the words
'Oh what a feeling' you know that you have
consumed an ad for Toyota.

Like codes, madia conventions are a shortcut to
meaning. When a character gets into a car and
stafis the €ngine at the end of a scene the audience
expect to see tha,t character in a different place in
a later scene. It is a convention of film and TV
that time can be manipulated in tbls way.

Codes and cotrventiods construct meanings

Media codes and conventions are used to
rcplesent people, places, events, ideas, proclucts
and values. Like much of the media, codes and
conventions seem natural, so logical that you are
probably wondering why they are worth studying,
aftel a[ they are easy for anyone around the wolld
to understand, ght? Wrong. Media codes and
conventlons are like the language we speak, they
are a product of the culture in which a media text
is created, Th€y are constructroos.

It is possible to deconstruct the codes and
conventions that make up a tepresentation to
detelmine the meaning of that representahon and
the social values upon which it is based.

Media students idendry three types of codes that
mav be used to coflstluct representations that
convey meanngs m m€o1a prootcts:

Techtrical codes include camera technique<.
ftaming, depth of fie1d, lighting, exposure, layout
and sound design.
Symbolic codes tefer to objects, setting, body
language, clothing a1ld coloul which are used to
represent something else.
Written codes include all aspects of lexf including
headlines, captions, speech bubbles and language
style.

Xach of these types of codes might be expressed
using vision, sound or pdnt. The signs and rules
that coostruct media codes ar€ expressed through
a range of media conventions.

Ixamples of codes include:
. The use of colours, red for example, as a

symbol for emotion;
. Camera angles and framing used to

indicate the relative powcr between
characte$;

Props to represent pe{sonali ty types.
Glasses, for example, may be used as a
code to represent a nerd;
Sound effects such as screeching tyr€s to
represent that a ddver is in a hury;
The selection of fonts. courier New
evokes a funky yet traditional ttpewriter
feel, Eroadwav suggests show biz when
useo 1n a represenranon.

Examples of conveltions include:
. The foresho/tening of t ime in a TV

program so that the narlat ive 1s
introduced, developed and resolved in 50
minutes;
The use of cliffhanger endings in a soap
opera;
Bold text and a large font in a newspaper
headline to indicate the impofiance ol a
story;
Underlining hyperlinks on a web page;
A radio personali ty farewell ing an
audience with 'Goodnight and see you
t'omorrow' as a tool for constructing a
rcpresentation of a pe$onal relationship
with the audience.

The meaning of media codes and conventions will
usually be dependent on the media form, genre,
text and style of a product. Consider the use of
black and white in the following image.

Black and white photographic images can
represent a range of different ideas. This technique
could beused as acode for classiness, to represent
an image as art or it may be used to reprcsent the
stbjecl as serious or to evoke times past.

Greg Fiske
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MEDIA - VCE Units One to Four

The construction of representations in different media forms

Each mealia form and the texts lvithin that form lepresent reality diffelently because of the ways they ale

constructed.

Media representations may be analysed io terms
of:

Vision what we see;
Sound what we hear;
Print what we read;
Association the meanings we bing to what
we see, hear and read.

Visual representations

visual rcpresenrdl lon< encompass.t i l l  and moving

images. Perhaps the easiest forms of

represe4tation to analyse are those contained in a

single image, the photogGph Without movemeflt
and text photographic representation is pared

down to the elements of visual constuction The

addit ion of text adds anoth€r layer of

representation and therefore possible meanmgs
through the choice of the words themselves
together with the selection, colour andplacement
of fonts.

Moving images combine all the elements present

in a still image reith a selection ftom the many
forms of movement to suggest meaning The ivay

a moving image is constructed is part of the

representation of a subject ls the movement fluid

or stilted, fast or slow, conveyed through one

continuous shot or the editing togethel of a

nurnber of shots? Is the subject moving or is it the

camera that moves? Each element of an image's
constluction is one of the building blocks that

construct representatlon.

Technical codes

Technical media codes lefer to the elements of construction of amedia folm. By selecting a camela angle

for example, a photographer or lrdeographer codifies the way in which the subject is represented A high

""J. tfrJt t.p."*ntJ" subject as insignifrcant and weak Conversely, a 1ow angle shot represents a subject

as powerful. The use of lighting, tone and focus

are also aspects a photog(apher must take lnto

account when constructing a representatlon-

For more on how technical codes construct
meaning in media products see the production

sections at the end of this book.

What do the technical codes of construction reveal

about this photographer's view of her subject?

Chloe Linton Smith

Symbolic codes of lepresentation

A character will not meet the gazl of anothet A femme fatale slowly lights a cigarerte A wave washes

onto a beach. A crucifix hangs abdve"a character's bed- An SMS message in capital lette$ is sent A tear

;i;;; ;;..t down the fac"e ol iliiaracter in a manga comic book A candle is extinguished wiod

wbisiles in the trees. The sun rises. L croissant a&l coffee sit on a table. Fireworks erupt in the sky

Each of the above is a symbolic code used to represent an idea, action, feeling, chafactel, time oI place-

Every one of these codes has many symbolic meanings !\rho decides what a symbol meafls in a media

ter,t?ifr. uodi"n.e. Try to identify al many different representations as you can for the codes above Can

vou come uo with more rhdn 401 )
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2.10

Colour is to our eyes what music is to our ea$.
Colours evoke feelings and represent ideas. They
are rhe butlding blocks of medid represenrdl ion
ard one of the easiest symbolic codes to analyse.

' There are many rules for what colour repres€nts
in media texts and generally these rules are
con\istent b€tlveen texts. As with all media codes
thoiigh, rules may be broken and colours can
rcpresent different thil1gs in differ€nt cultures_

B la (k  can  be  power fu l .  e legan t .  dep resc ing .
mournirl and heavy but in the dght circumstances
it may be sophisticated or mystedous. Black may
replesent death or th€ dark side or it can staod for
wealth and pdvilege. Black is often used to indicare
contrast.

h)hite ia westetn cultures represents simplicity,
cleanliness, pu ty, youth and innocence. Angels
wear white as do virgins, brides, babies and the
medical profession. A doctor or nurse dressed in
white can be trusred. A fade to white may
represent an ascent to heaven ot the beginning of
a dream sequence. In pdnt white text on a
coloued background is expensive and diffrcult to
produce and has therefore traditionally been
reserved for repiesentations of extemiry

GrcTusuallv represenrs neutrdl iD orconser vdltsm.
It may represenr boredom. prdcrical iN. .ecuriq
or reliabiliry A grey suir may represent a dull or
unirnaginative character. In black and whlte
photography, however, grey as one of a range of
tones betwe€n black and white may mean
somethlng quite different. In this case it is not the
colour grey that represents sofilgthing but the
range of tones in an image that gives meanlng.

R?d is a passionate colour; it is the colour of fire
and blood dnd may represenr energy, dggression,
temper, war, danger, strength, power or

determination as well as desire, and love. An
emotionally intense colour, red also represents
courage. It is a colour found in many national
flags- The range of rcds ilclude soft reds, brownish
reds, dark reds and pinkish rcds, each evokes its
own range of meanings,

3/re is the colour ofthe sky and sea. It symbolises
trust, loyalry wisdom, confidence, inteltigence,
faith, truth, and heaven_ Blue can represent
tranquillity and sincerity_ It may be used to
represent that which is not passionate. Blue is
associat€d with technological development;
hypertext is oftenblue. Blue is a masculine colour.
Super man s cosrume is blue. Because rhere is no
naturally occuring blue food, blue is rarely used
to represent foods.

yel/d'l, is the colour of sunshine. It is associated
with joy, happiness, optimism, and cnergy.
Generally yellow is used to represent bdght and
cheerful feelings or childhood although it can also
represent cowardice or sickliness.

GrEer is the colour of nature, it represents growth,
harmony, freshness, and fertility. Green indicates
safety. Green can be used to represent money.
Negdr i \ e  rep resen ta r i ons  w i rh  wh tch  g reen  i s
associated include inexperience, greed alrd
jealousy. In recent years the word green, as well
as the colour, has come to represent concern for
the envhonment.

Secondary colours often combine the
characteristics of the primary colours lrom which
they dedve but over time also come to represent
ideas of their own. Think of the different
meanings of gold, purple, orange and beigc.

Activity
,Symbqlic fun
Choose one or more of the symbolic codes above and write a script that uses the code to

. 
represent something - a person, idea, place, event or feeling. Read your script to your
ctassmates. Can they identily the meaning of your symbolism?

Colour as a symbolic code
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Activity 2.11

Colour codes in media lexts
Make a collection of media texts where colour is used symbolically in a range ofdifferent media
forms: print, photography, television, film and multimedia.

Think about the use of colour in these texts, how do they signify meaning? Don't forget that the
way colours are used to represent meanings may change according to the target audience and
ouroose of each text.

Prepare an illustrated oral presentation, poster or essay that analyses the symbolic use of
colour in the texts you have collected.

Activity 2.12

Love is in the air
It is.|jkely that you are working on this part of the Media course in early February. lf so it is a
wonderful opportunity to study representations of love. At othertimes ofthe year you may have
to try a little harder to collect resources

Collect all the St Valentines Day material and any other representations of love you can find:
television advertising, afticles and imagesfrom newspaperc, jLlik mail, classified advertisements,
cards, everything. Photograph shop window displays and posters. Record television specials.
Check out the internet.

Use this material to wo* out the media codes and conventions for expressing love. Look for
technical. svmbolic and written codes.
Which colours are used?
Are there any colours that are not used? Why do you think this
What symbols are most used?

the case?

Using the material you have collected to create a poster or oral presentation
'Love is'.

with the tit le

Media codes and conyentions axe cultwally specific

lo our cdtwe white represents innocence and pudty whilst black is used to represent death ln other
cultures different colour codes represent these concepts. The conventions involved in the construction of
mediaproducts are also culturally specific. Log on to the United Nations site in English and Arabic to see
these conventions in action- In English the site loads ftorn left to dght, in Arabic it loads from right to left.
Whilst you are therc see if you can find any other cultulally specific media codes and conventions

http://www.un.orgl

Codes and conventions may be media, genre and text specific

In television and film texts the codes and conventions bf representation include genre,-ltyle' chalacter
types, plot pattems and development, production values, lighting and sound- Televisioq soapies and
sitcoms share similar pfoduction values but differ in the ways in which they construct theil naratives
Films may draw on the subject matter of these texts but differ again in their consttuction aod approach
The codes which tell audiences to laugh, cry or be alarmed alter according to g€nre Some codes and
conventions are common across media forms, othe$ are very mcdia specific
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Activity 2.13

The Intornet in the non English speaking wortd
To test the idealhat media codes and conventions are culturally specific, surfthe Web looking. forsites.that are not in English. Try large multinational companies first, you willsee how.western,
(that is culturally familiar) these sites appear no matter what the linguage. When you feel
confident that you can navigate sites that are not in English, try loo-kjnd for sites that are
intended for.locals only. you wi 

 

notice quite quickly that even th" conu.,itions of site layout
and hyperlinking become very culturally specific. Begin with some of the followrnq:

tel€vision news programs it is conventional for a newsreader to introduce each item, the iemainder of
' repoft is constructed with a blend of vision, voiceover and new'sreader footage. Audiences are familiar
tr th€ way this model constructs meaning and read it as narur al, tiey rarely rhink ot news broadcasts
media constn4tions developed to represent the news. Try it. Videotape a news broadcast and then

it with the sound tumed down. You will be able to rccognise the patterns of construction and
t of most items immediatelv.

Coca-cola http://www.cocacola.com/
worldwide/flashl ndex1. html
Adobe http://www adobe. com/
Vodafone httpJ/wwwvodafone.com/
Dlsney http Jiwww.asia.disney.com/

httpr/www.nestle.com/
icrosoft http://www. m icrosoft. com/

oe/
hy httpJ/www sony. neu

conventions in .tcledm

conventions that
ions that are new

When you are confident try these - what
do the representations in these sites tell
you about these organisations?
httpJ/w!44/,r'.au. kddi.com/index.html
http://jujubetree.com/aboutus/huaihai.htm
http://www naidunia.com/
http://www.hauts-de-seine.neV
http://www.civila.com/brasilia/
http://www. gsi-niger.com/ecotourisme/

Some conventions are common across most texts
in a particulat media form. In fiim, lor example,
an establishing shot is a convention that conveys
location, a close up indicates an increased level
of emotion, the sound of unsecn foorsreps
represents danger and music contributes to the
meaning of a nanative.

Each genre has its own conventions which the
audience reads and responds to through their
knowledge of that genre. A r,'ulnerable characrer
in a horror film always screams, in early westerns
the good guys were clean shaven and the bad guys
wore black scarves, audiences er?ect martial arts
herocs to conquer hundreds of villains in every

allow audience familiaity with genre leave it free to interact with those
or different in a text. For more on genre see chapter 8.

of print texts, media conventions defme the geme of the product tbrough, for e{ample, content,
i colour, illustrations and photography, font and paper stock. The coDventions of Drint med1a can
comparing a daily newspaper with a fashion magazine Each deais with the same elements of
L yet do so in entirely diJferent \4ays. Just feeling the paper stock can reveal much abort the ways iI1
texts rcpresmt their subjects. It is unlikely that ?fu Age \N:lrl go glossy, C.E rapotitan does not have

and, although both have photogaphs, the styje and purpose of these are very different.
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MEDIA - VCE Units One to Four

Script and storyboard the excerpt above. How are you going to represent the thoughts of each
charactqr?

Compare your script and storyboard to those of your classmates.
How did you overcome the difficulty of conveying thoughts and opinions on screen?

Media codes and corventions can change

Media codes and conventions are not static, they change and develop over time Some become more
complex as audience sophistication increases, others change in line with changes in community values
and unde$tanding. The exfteme slow motion frrst used for fights between superheroes in the 1970s to
rcpresent the power of these characters developed into 'bullet time'inthe 1990s. The meaning and impact
of this convention has changed over the years, today everyone knows what slow motion represents and it
is an almost umemarkable editing tool.

Characters in feature films of the 1930s were often (efefled to as 'gay' In the latter paft of the 20'h
centliry this term came to stand for a pejorative or humorous representation of homosexuality. These
days gay is code for a range of entirely different representations, positive or negative, depending on the
audience and purpose of a text. Of cou$e the commercial nafore of the media means that if something
becomes fashionable then representations of that subject are likely to be positive This has certainly been
the case in media representations of gay characters-

Activity 2.17

Changing times, changing representations
Choose a subject, group or idea forwhich media representations have changed overthe years
Some suggestions includei

Men and/or women;
Childrenl
The unemployed;
Racial inequality;
The environment;
Driving under the influence:
Cigarette smoking.

Find media representations that illustrate changes in the way this group has been represented
over time. Conduct some research to find out what society's views were and create a poster or
report that illustrates how media representations reflect changing community beliefs

Media codes and conventions are built on those that have come before, often from earlier technologies
As we read text ftom left to ight it is litde surprise that we read scleens similarly Thus it is a convention
that important characters are positioned on the left side of the screen looking forward into the futurc
which, for an audience, is rcpresented by the right hand side of the screen. Of course, like all conventions,
this one is often broken, pafiicularly for effect, but start looking for the conventions of character placement
on screen and you will be surprised by how many there are. Such conventions also explain why very early
martial arts films can be difficult to follow It is not just bad acting and poor subtitling, many were made
for audrences who do not have a cultural convention of left to dght storytelling and so western audiences
found it difficult to follow the flow of the narrative. Modem films are made with a global audience in
mind and as most profits are to be found in westem markets, it is western conventions that have come to
dominate the Droduction conventions of Asian fllm.
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Reoresentation

The Sunday Age
TIIE GAY LIFE 28th March 2004

Television has come o1lt of the closet, with gay characte$ and contestants appearing in sircoms,
(ealify shows and soap operas. David Smiedt looks at why it's hip to be fabulous.

A number of factors have coalesced to fuel the mainstream media,s appetite for all things fabuloos.
Not least the fact that gay cultwe is ftequently viewed as mote trend-sawy, fashion-forward and
rampandy creative than the rather dreary heterosexual one - which, quite frankly, is screaming out
for a good zhuzhing.

"Interms of cultural trends, gay has become cool," says Neer Korn, director of social and market
research company Heartbeat Trends. "This has coincided with a cultural shift in masculinity where
traits once considered effeminate - attention to grooming and dressing well, fot example are now
viewed as desilable. And since many gay men have beell doing this for years, it makes sense to turn

.{o them for advice and inspiration."

Another significant element has been an attitudinal swing in which homosexuality is not merely
'tolemtedbytheyoungergenerationsburrheideaofanythingburequalityislaughable.,,Increasingly,
. this is a cultue of the individual and people in fheir reens and 20s wanr to be Lpar ofl ir," says

Kom. "But in order for me to have the fteedom to express who I am, I need ro accept who they are.
' It's not the shows changing perception but merely ieflectin'g arritude shifts in society. From our

research, young people in society cannot understand why there is even a debate about gay rights.,,

.Tim Clucas, head of development, entertainment and acquisitions at Network Ten, concurs. ,,We
are following society's changing attitudes," he says. "We know our audience that is, people from
tqeir teens to their late 30s and they don't have an issue with homosexuality. For us to make a

that ignored homosexuality would be to go against what our audience view as normal life. It
be unrepresentative of the world they know and counterproductive for us. OuI audience

with gay people, go out with gay people and are gay people."

only are we seeing more gay men on television, we'rc seeing beyond the stereotypes. "While
may have the kinds of witty and camp gay ']jretr fuom Will & Glace arrd Qseel Efe," says

O'Donnell, editor of the gay Sydney Srar Obselyel newspapet, "yo]u also haye Qteer As
iP, which provides a broader depiction of gay life. In addition to this, there are regular depictions
a wide vadety of gay people in the mainstream press and gay issues are now ftequently being
bated at the highest political lev€ls. We've gone past rhe situation where the only depiction of

men you saw on TV was of the limp,wristed Mr Humphries variety ftom [1970s sitcom] ,4/e

Gay Divorcee Are You Being Served? BufR
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. Are there any common colours and

. What do the typical photographs tell

. What do the unusual Photographsreveal about the Iives of children in our society?

. Just for fun display the images anonymously. Guess who is represented in each lmage'

{s

Photography, representation and meaning

. What emotions are represented in the photographs?

.Whatemot ionsoroccas lonsafeno l represented?Whydoyouth ink th is is thecase?

What imag;'does yourfamily project to itself and the world thfough the representations contained

in your family albums?

Select a typibal shot from your childhood and the one that is the most unusual Bring these to

sJoof . pln! arr tle images on the classroom noticeboard and use them to answer the following:

. What is the most common Pose?

. What is the most common location?
props? What are they?
us abouttheway our society likes to fepresent children?

Herc are some family snapshots What can you say about thc meaning of thesc imagcs? What wcre the

photoglaphers trying to rep(esent about lhese children and their lives?

Some basic principles of photographic leprcsentation:

/ No one ever took a photograph of somcthjng that they wanted to torgct

/ Human beings prefer or.lcr over chaos Photographs are organised representadons of reality

/ Evcrything within the ftame may bc analysed foI the role it plays in consfructing meaning

Thisinclu"des the subject, location, other characte$, costume' maheup aDd p(ops'

/ The placcment of subjccts within a ftamc reveals much about how the photographer wants

lo represent them
/ Camera angles indicale the power of a subject

./ Light, shade, shadow, conffast, colour' lone, balance and symmeffy construct meanmg

The language ofvisual analysis canbe used to identi& and analyse thc codes and conventions that construct

-"uni.! itiptrntog.ophic representations When analysing photographic images these terms make the

oroccss-easicr. Noi all terms are applicable to cvery photograph but by using them Media studcnts are
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MEDIA - VCE Units One to Four

This news photo was taken at a Libenl Pa(y meeting.
what meaning does the image suggest? By cropping

lhe pholo ir r '  po. ' iblc lo credle 5everal repr esentations
of the same event, each with a different meaning How
mrny  cdn  )ou  come up  w i l h :

Photo Melanie Faith Dove
The Age 4.04.04

The analysis of representation in media usually cenhes on commercial texts but the skills can be applied

to fine art images_as well. What do you think the photographers were trying to represent in the images

Representations of reality in press photography

Audiences like to think that seeing is believing. From the earliest days of photography audiences have

believed that what they see in photographs is real, that the camera doesn't lie Before recent advances m

digital imaging photoiruph. *..e thought to te factual records of realiry Even today most forms of

pf,otog.uph:y ,o.h ut n"*i reponage and family snapshots are still considercd to be objective and hrrthfirl

i-ug"i, u '.rruprltot' of the r;al world. This beli€f denies tbe truth, that all images, whether manipulated

or n;t. are conshucted. Why do media organisations alte1 photographic images?

Representation in news and current affairs

News and crurent affairs reporting ilr all media folms including newspape$, magazines, television' radio'

the intemet and mobile phones is based on lhe principle of fair and accurate reporting of facts and

opinion. News texts are gtnerally thought to reprcsent reality because they report events that have already

occurred. Current affairs texts report and comment on both facts and opinions Journalisfs and

photojournalists are members of The Media, Entertainment & Arts Alliance and are subject to the

Australian Journalists' Codc of Ethics.

News anal curent affairs texts are complex, there are always multiple ways of Iepolting any news

opportunity. How a story, person, event or idea willbe represented will depend on answe$ to thc following

questions:

below?

Alice Messaoudi
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Representation

THE AUSTRALIAN
l8 MAR 9004
Madrid photo too gruesome, say some
By Malk Day

AUSTRAIIA'S daily newspapei editors are divided
over the most effective way to treat gdsly images of
dearh and iniu 'y in rhe sake ol  r ] -F sfdnr,h .rdin
lombings.

A key photograph of the terror attack rhat
appeared in most newspapen last Saturday, showed
dead and wounded being tueated as they lay on
Iailway tracks adjaceni to the train carriages torn
apari by t]le backpack bombs.

Whal readeN of some newspapers saw was a
dr(memberrd l rrb.  bel i f lFd to be pdrt  ot  d leg. n'the lower left foreground of the picture In other
iapers, the limb had been digitally removed.

t  he d l ler ing tre"trnenr.  rdr.c 'ene$ed quen.on.
about the ethics of digital manipularion of news
pictures, and the extent to which readen should be
sheltered from the halrowing and harsh realities of

The A strulian ftn the picture, provided by the
Reute6 agency, on its ftont page, in firl1, but nor
until some ofthe conlionting rcd bloodiness ofrhe
limb hadbeen toned down.It did notacknowledge
this change.

Svdne) '  rr f  Dr.7r Ll- ld, ,  J l .o rdn i .  un pdge I
but sanitised the pictule by .cmoving the limb,
rcplacing it with sma11 rocks replicared from an
adjoining part of the picture. It ran a smal1 over
pdnted line saying "some graphic content was
digitaly rcmoved from thjs image" .

Btisbane's The CouierMa, ran it across almost a
tuU broadsheet page as the cover of its lnside Mail
Saturday re !1ew section, with the limb removed, and
without any acknowledgement that the image had
been altered.

The Melboume grzdld Srr ran the pictue on pagc
5, but overlaid another picture into the lowcr left
foreground of the main shot, thereby covering and
obscuring the bloodied 1imb.

The Sfiflet Mami g Held1d ran it on page 1, but
cropped the image to remove rhe offcnding
foregound. Adelaide's f, e Adwt;ser took the same
couse in running the picture across two pagcs.

Trr lga in Melbourne did not use the picture
because its editors regarded it as unnecessarily

Editors of London's papers faced the same
dilemma, and reached similar conclusions. The
Guardian took out the colour ftom the limb,
rendering i i  grey and almost impossible to
distingu.ish; Tht Tines, The Daitr Tekgnph, The Sufl
and the DaiU Mail digitally removed it, while The
Independent and the Dajly Minor ran it in black
and white to avoid the impacr ofthebloodied fiesh

What was the proper course?
There is a point of vicw that argues any change

to reality is digital tinkering, and should not be
pcrmitted. But this ignores the facr thar in rhe days
of film, photographe$ would lighten and darken
parrr  of  picrurF,,  ncrcdrc!ontrdsrs or laoF ceclrons
of images duing processing. Thus, images were
"doctored" in unacknowledged ways before they
were submitted fbr publication. Cropping can also
change the nature of an image, but has always been
regarded as acceptable. In a digital world the
processesare different, but ihe results are thc same.

The ediror of The Ciunel-Ma4 David Fagan, says
he regards the rcmoval of the limb as "a smau
change" that did not change rhe impact orthe ronc
of rhe prcrure We $dnlcd ro use  

 

big.  but rL $a,
too gruesomc for ourtastes and our readeN, too.
We havc had in the past a fair amount of reader
feedback over war pictules, and dead bodics. "We

felt that even after the removal of the limb, there
was plenty of reality left in the picture but, perhaps,
in hindsight,  we should havc added an
dcl 'owlcdtsem(nr rhar $e h"d mddc.hanges.

The Australian's edttor, Michael Stutchbuy, says
thc picture was "the most compelling photograph
of the day",  which was "toncd down" in the
irndq'n!,  deodrrmFnr _.o rhdr rLc reds drdn I  jump
out at you". Stutchbury says he considers this
treatment "part of our normal photo processing"
p.occdures, and there have been no complaints from

Michael Gawenda, editor-in-chief of 7h c.4ge, says
he baulked at running a photograph of the limb
because "we don't run pictures as graphic as that".
He says attempts were made to crop the picture to
remove the 1imb, "but i looked terible". "There

were plenty of other pictures to choose ftom. We
thought the image of all the body bags was a pretty
lelling sho1, so we uscd that on page 1 instead."

47



The colourofthe body parthas been changed
to grey making it  ess d st lnguishabie

Some newspapers  a i rb rushed  the  l imb
completely from the foreground left section
of the photo


