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“If you as an individual are smart 
enough to get to the point where you 
understand how the news is generated 
and how inaccurate it is, you can 
no longer believe the reality they 
construct for you. You are now media 
literate. With this skill in place, you 
can begin the process of dissolving the 
false illusions presented to you and 
glimpse the emperor with no clothes.”
Joseph Couture
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The media is a construct of reality and can be manipulated to present the view the producer of the 
media wants. The media relies on representations. Everything in the media is a representation and 
we can create our own media for the same purpose. For example, students were given the task of 
creating a good representation of Marist Regional College and a bad representation of the school. 
What do you think the above film represents – a good or bad view of the college?

To summarise: the media is very important and you need to know why. This course aims to show 
you the tricks, tips and help you create your own media to gain a broader understanding of how it 
all works. 

What is the Media?

M ost of us don’t 
think about the 

media. We enjoy 
watching movies, tv 

shows, internet browsing, reading 
magazine articles and playing video 

games. On average we consume 
over 20 hours of media each week. 

Yet how often do we evaluate the 
media product, the techniques used 

in its production and how it gets 
delivered to us?

 
Does it matter what studio or 
production company made ‘Toy 
Story,’ ‘World of Warcraft’, ‘Two and 
a Half Men’ and ‘A Current Affair?’ 

Who cares that there are media owners called Rupert Murdoch, Fairfax or Jamie Packer? Is this 
going to make any difference to my life or the way I consume media? 
Surprisingly the answer is yes. It matters a lot. 

Think about some of the things you do on the weekend or after school. What do you wear? Does 
it have a brand name associated with it like Billabong? Is your mobile phone an iPhone or do you 
have an Android? Do you wear shoes by Nike or Adidas? Do you eat McDonalds or Kentucky 
Fried Chicken? Do you drink Coca Cola or Red Bull? How do you know about these brands? Do 
you see advertisements about them on television or on your mobile device?

What do you do to get information about a product, movie preview, game reviews? Do you Google 
it on your phone or iPad? Where does the information come from? Who is providing the service? 
Someone must be writing the review or creating the advertisement. How do you know if the 
source is accurate? Who do you trust?  

The more informed you are about the media and how it is constructed the more you will realise 
that a lot of content is manipulated, inaccurate and false.

The daily news broadcast on television is produced for entertainment. The structure of the 
news follows a format. Similarly, print newspapers and online media, if they are owned by large 
corporations or governments, can promote their message in such a way that you might not realise 
you’ve been manipulated.

“The media is everything you see on 
tv, hear on the radio, everything you 
read and everything on the internet.”

Jamie Marinos – 2011



If I watch a show like ‘Today Tonight’ or ‘A Current Affair’ I might believe that I am watching factual stories 
about real people and events. 

However, if I delve a little deeper into who creates these shows, who owns the television stations, who makes 
the advertising that slots between the commercial breaks and the content of the stories, I see how they all 
intertwine.

In Australia, wealthy media barons like James Packer, Kerry Stokes and Rupert Murdoch own most of the 
channels and newspapers/magazines that you enjoy. The remainder is either owned by the government or an 
independent source.  

Whoever owns the media will put their own agenda first. For example, imagine a big company like Coca Cola 
was found to be ruining teenagers’ health by promoting fruit drinks that were full of sugar. The ABC and SBS 
would probably cover the story in their current affair shows. However, it is unlikely that any commercial tv 
station like Channel 9, 7 or 10 would run the story. The reason is advertising. 

Commercial television makes its money from selling advertising space between programs. The more popular 
a show the more advertising dollars can be charged. This advertising money makes media barons very wealthy. 
If a story about Coca Cola upsets the company because there has been an investigation by ‘Today Tonight’, the 
company might pull out its advertising. This would cost the commercial stations a lot of money. They are not going 
to risk offending advertisers when they rely on them for their wealth. It is more likely the story would never run 
and the only chance you would get to hear about it is on the internet or government channels like the ABC and SBS. 

This story is one small example of how intertwined the media really is and how we are influenced by whoever 
has control of the media. Whether it is government funded or wealthy independent media barons, somebody 
is always filtering the information that we read and hear. Discovering how the media works is exciting and 
once you know how false much of the media can be it becomes even more exciting unravelling the lies.

Imagine you are working for a media station whose main source of income was from big companies like Coca 
Cola.

•	 Would you run a story about sugar toxicity in your news or current affairs show?
•	 OR would you take advertisements for Coke off air to protect consumers? 
•	 Or would you target the advertisement so that only adults will see it and children won’t be influenced. 

The Media is a Business

A recent health report confirmed that sugar is a toxin and should be consumed in very small quantities. 
The average bottle of Coca Cola has 10 teaspoons of sugar. 

Coca Cola Is It – Oh And Toxic Too!



The media production course combines theoretical and 
practical work. By creating media content you get a better 
understanding of how the professional media works. Social 
media has become increasingly important in obtaining 
information. Social media includes blogs, Twitter, Facebook, 
Wikipedia, Flickr, YouTube and many other sites. 

Social media allows us to consume and produce media. One of 
the best ways to communicate our message is through a blog. 

Our blogs will contain a variety of social media links and 
updates to relevant topics and you will be expected to write in 
them every week and upload digital images. Setting up a blog is 
really easy. 

Creating a Blog

1. 

2
3.

4

5

6
7

8

Create a username and a password. 

Keep following the prompts.

Check your email and click on the WordPress link.

Create a new post.

Publish.

Go to http://www.wordpress.com 

Click on the orange button that says ‘Get Started Here’.

Give your blog a name like maristmedia_yourname.

Write it down so you don’t forget it. 

“Read Ms Bell’s blog as it has work 
and information you may have 
missed.” Hope Turner, 2011 Media

You can find the media blog at:
http://maristmedia.wordpress.com
http://istudymedia.com

file:C:\Users\sbell\Desktop\elearning\interactivetextresources\creatingablog.PDF
http://www.wordpress.com 


What is the News?

If we compare news broadcasts 
between commercial television 
and government stations there 
is often little difference between 
the various news stories. They 
tend to follow the same format. 

•	 An overview of the leading 
stories 

•	 The lead story
•	 Stories happening in the 

city where the news is 
presented e.g. Sydney, 
Melbourne, Perth

•	 International news
•	 Sport
•	 Stock market
•	 Weather
•	 A good news story to 

end the bulletin and/or a 
roundup of the top stories

Television news is filmed in a studio. Sitting at a desk in front of the camera is the 
news reader. In the past there was only one person reading the news but now there 
are usually two or three people sitting at the desk.

The news begins with music and the title credits. The news readers will introduce 
themselves after the music stops and the name of the broadcaster. On the desk are 
either papers at which the news reader will glance or there will be a laptop in front 
of them. They will also be wearing an earpiece so breaking news can be reported 
instantly.  

The news reader stares at the camera and reads from a tele-prompter. This allows 
the audience to feel a connection to the anchor man because it looks like they are 
being told the news directly. However, the news reader has to look at the camera in 
order to read from a teleprompter. These are devices that scroll slowly through text 
so the news reader can read and pace their delivery. 

They will introduce the stories with a lead in. This will consist of a couple of 
sentences before they go to pre-recorded footage or to another journalist. A 
reporter is usually seen standing in front of where the event is happening.  

Male dominated news broadcasts are a thing of the past.

Women are now popular news readers and anchors for various programs. 

Generally the footage is of the actual event or near to where the event is 
currently taking place or had taken place. After the journalist finishes their 
report they then say ‘back to you’. Sometimes the news reader also adds that 
further details will be available in a later bulletin.

The segment generally is no longer than three minutes, often shorter depending 
on the importance or relevance to the audience. The main stories are followed 
by sport and entertainment stories and then finally the weather. The news is 
a very slick formula and can vary in length from 30 minutes to a one hour 
broadcast. 

The news, depending on the channel, is a form of entertainment. Only stories 
that appear relevant to the target market will be aired. It is important for tv 
stations to localise and personalise the news so that they maintain a loyal 
audience. This audience generally stays with the tv station after the news is 
broadcast. Usually a popular sitcom or drama show follows the news.  

It is very important for the news to act as a lead in for the rest of the programs 
that are going to follow during the evening. The networks take the news very 
seriously and will spend quite a lot of money to make sure that their news 
program draws in the maximum audience. The news then should be considered 
part of popular entertainment.

Commercial and Public News 
Broadcasts

Quirky Fact

News reports on television were 
exclusively read by men. It was 

believed that women did not have 
an authoritative tone and that 

audiences preferred men. 



The anchor person is carefully groomed and selected. After all, 
the news brand will be associated with them. While the two 
news readers here differ in gender, they are neat and dressed 
professionally and give the news a sense of glamour.

Creating a Catchphrase

When you look at the news you will notice that the anchor person, 
the person who reads the news, fits into one or two categories. In 
the past news broadcasts were presented by older men. An older 
man was considered to have more authority than a woman. It 
was believed that the audience responded better to the tone and 
appearance of older men and considered them to be trustworthy.  
Whilst there may have been female reporters and the weather girl 
on the news,  the anchor position was taken by males.

Around 30 years ago in Australia this began to change and women 
were gradually introduced to co-read the news. Eventually women 
were given prominent positions as news readers and there is now 
likely to be a mixture of both genders. 

Good news readers are important because they will attract a loyal 
following. How they look and sound is essential to the success 
of a news program. Can they read the news clearly, without 
stumbling over words? Do they have a nice tone of voice? Are 
they well groomed? Do they look sincere? Can they be trusted? 
All these sorts of questions need to be considered for the anchor 
person position.  

A good anchor person can be enormously beneficial because 
news, like everything else on commercial television, is for 
entertainment. The news is a brand and the anchor person is a 
front person creating a loyal following for the brand. They need 
to be professional, well groomed and likeable. 

Sometimes a news presenter will have their own way of starting 
or finishing the news. Brian Naylor, a news reader in Melbourne 
for many years, used to farewell the audience with, ‘I’m Brian 
Naylor for Channel 7 News and may your news be good news 
and good night’. 

Brian Naylor was such an asset to the tv station that when he 
moved from Channel 9 to Channel 7 a lot of the audience moved 
with him. The anchor person is the face of the news and it is a 
competitive and influential position. 

Activity

Is there a difference in the look and feel of news 
on different stations?

•	 Is there a difference in age?
•	 How are the presenters groomed?
•	 Are they young/old?
•	 Who presents the sport?
•	 Who presents the weather?
•	 What sort of light conversation do the 

newsreaders engage in with others in the 
studio?

•	 What sort of equipment can you see in the 
studio?

•	 Is the news read by one or two people?
•	 How do they cross to reporters?
•	 How do they introduce serious stories?
•	 How do they introduce a light news story?
•	 Do you see many older women reading the 

news or is it young women?

What's in a Face?
“May your news be 

good news and good 
night.”

Brian Naylor Channel 9 & Channel 7

How important is it for a news reader to have a catchphrase? A good 
catchphrase can be reassuring – whether you are conscious of it or 
not. It signals the end of the bulletin but also adds a sense of caring.  
 
Try and think of a catchphrase to end the news broadcast. It is 
not easy to come up with a catchphrase to end the news but is 
extremely successful if you do. 

The Anchor Person

View a news program on a commercial channel 
and a public one using the questions above see if 
there is any difference between the two.



Activity 2.2

Activity 2.1

You are the editor of a news program and must choose the 
stories to appear in your paper/tv broadcast. 
•	 Only include 10 stories from this list.
•	 List them in order of importance and explain why you 

chose them.
•	 Upload to your blog.

Imagine you are working on a newspaper and need to create 5 
headlines for the top stories of the day.

Try and use words that will grab attention: journalists often use 
puns or twist words so that it can either be humorous or shocking.

Queen abdicates in favour of Prince William
Obama loses Presidency
Computers emit radiation 
Singer dead by drug overdose
Julia Gillard loses
Abbot unveils Speedos
Premier in car speed chase
Bridge collapses in Sydney Harbour
Ten killed on Highway
Albino bear with two heads
Brad Pitt and Angelina Jolie split
Eminem show cancelled
Cyclist killed by motorcycle
Death by public transport
Girl kidnapped by estranged father
Allergies on the rise
Children the victims in education system
Facebook used for money smuggling
Crocodile kills mother of four
Israel begins war on Iran

What is A Good Story?
Every single day the newspapers, television stations, online papers, radio 
and social media sites need news. They can’t survive as viable businesses if 
their business does not provide the goods. The goods in this case is a news 
story. However, what makes a news story? Who decides what should or 
should not be news?

Generally the editor is responsible for what gets to be news regardless of 
the medium. Like most workplaces though, the media is hierarchical and 
the editor while overseeing the look and feel of the news would assign 
different sub editors or program managers to each section. They in turn 
would assign a story to a journalist. 

The editor also has a large pool of stories coming in from overseas papers, 
tv and the internet. There are special news collection agencies like Rueters 
whose purpose is to report news and then sell it to whatever company 
wants to use it. The editor/content manager then has to choose a mixture 
of local, national and international stories to report while also catering for 
the growing sport and entertainment sections.

At all times a news organisation must remember who their target audience 
is and to cater for them. A newspaper like The Advocate needs to appeal 
to a small community while a paper like The Age has a much broader 
audience and generally more educated consumers of media. The success 
of a news organisation not only depends on getting the mixture of stories 
right but also on drawing a large audience so they can earn advertising 
dollars (unless they are government funded like the ABC or SBS).

The journalist reports the story and the sub editor/program 
manager will edit the story to fit the broadcast/newspaper/radio 
or online paper/social media site.

Many stories do not make it into the news. The editors make 
editorial decisions as to what will be included in the news. They 
act as gatekeepers and have a lot of power in deciding what is 
suitable for audiences. What is left out of the news says a lot 
about that organisations preferences and interests.

All news organisations are competing 
to not only break the big news stories 
but to attract a large audience. 
This competition can sometimes 
be unhealthy because with 24 
hour news services and so much 
for audiences to choose from the 
stories can become more intrusive 
and sensationalist to get attention. 

Previously respectable newspapers 
are now putting stories of celebrities 
and sport stars on their front 
pages. This was not considered 
news in the past and was confined 
to sections within the paper. 

Now, with the audience having 
an insatiable appetite for the 
rich and famous, these stories 
have gradually intruded into the 
front news sections of the paper. 

Have a look at the prominence 
of this AFL story in The Age.

Quirky Fact

Did you know that someone tried to 
start a good news paper?  It soon went 
out of business because nobody wants 

to read good news, they only want 
the bad news!

file:C:\Users\sbell\Documents\media\newspapers\IMG.pdf


Activity 2.4

Compare the two articles about Whitney Houston’s death and then 
answer the following questions.

1/ Does the journalist address the Who, What, Where, When and 
Why/How in the first paragraph of the article?
2/ What sort of language is used in The Advocate article? Underline 
some of the difficult words.
3/ Compare both articles with the index rating.

Whitney Houston (The Advocate) 
Whitney Houston (The Age)

Reporting the News
There is always lots of news to choose from and many of the 
stories that cross a journalists desk are discarded. We know that 
the editors decide what will be included in the news bulletins of 
their broadcasts. Print editors of major newspapers have more 
opportunity to present in depth stories and a greater range, 
particularly as they can update breaking news online.
 
But how do you write a news story? What sort of language do 
you use to make it exciting and something people want to view 
and read?

The 5 Ws and an H:
Who 
What 
Where 
When 
Why/How

You should be able to provide all the information required in a 
news story in the first paragraph if you follow the 5 Ws (and one 
H).

The Whitney Story
Whitney Houston is a story with legs. This story can just keep on 
running and newspapers, tv and online media can take all sorts 
of angles on the death of the singer to keep the story going.
 
The main story or when the story broke covered the 5 Ws. Who, 
What, Where, When and Why/How
 
The Story is Introduced with a Headline to Grab Attention
Whitney Dead at 48
 ■Who – Whitney Houston (winner of 5 Grammy Awards died 
today)
 ■What – She Died at midday or early evening American time
 ■Where – A bodyguard tried to wake Ms Houston who was in 
the bath tub, but apparently already dead
 ■When – On Sunday 12th Feb mid afternoon in downtown Los 
Angeles
 ■Why/How – Former husband Bobbi Brown relationship 
spiralled into drug overdose  – Her career has been plagued by 
failure to restablish herself as a singer

Quirky Fact

News organisations love a story that 
can run and run. This is called a story 

with legs. A royal family wedding, 
death of a celebrity, political scandals, 

a gruesome murder will all keep 
people wanting more.

A Tabloid Heading would read something like this:
 ■Drug Fears in Sleazy Bath Tub Death
 ■Distressed Whitney Ends Life
 ■Housten Partys Life Away
 ■Troubled Whitney ‘I will always drug you’

Kelli Humphries Whitney Article  2012

Brad Calbe Whitney Article – 2012

file:C:\Users\sbell\Documents\media\mediaarticles\One%20of%20modern%20pop%27s%20greatest%20voices%20falls%20silent%20but%20the%20echoes%20will%20last%20forever%20-%20National%20News%20-%20National%20-%20General%20-%20The%20Advocate.pdf
file:C:\Users\sbell\Documents\media\mediaarticles\One%20of%20modern%20pop%27s%20greatest%20voices%20falls%20silent%20but%20the%20echoes%20will%20last%20forever%20-%20National%20News%20-%20National%20-%20General%20-%20The%20Advocate.pdf
file:C:\Users\sbell\Documents\media\mediaarticles\whitney-houstons-daughter-has-complete-breakdown-as-prescription-drug-rumours-swirl-20120213-1t08j.pdf
file:C:\Users\sbell\Documents\media\mediaarticles\whitney-houstons-daughter-has-complete-breakdown-as-prescription-drug-rumours-swirl-20120213-1t08j.pdf
http://kellihumphriesmedia.wordpress.com/
http://cablemedia.wordpress.com/2012/02/12/whitney-houston-dead-at-48-2/


Albert Einstein believed that 
everything should be reduced to its 
simplest. He would have hated the 
Harvard Law Review! 

“Everything should be made 
as simple as possible, but not 
simpler.”

All Journalists are Born Equal
There is a diverse range of news to choose from and there 
are a lot of journalists working in the media. However, not 
all journalism should be considered good or accurate. While 
a cadet journalist can hardly be held responsible for poor 
quality journalism as they are still learning the craft, the sub 
editor responsible for editing all the journalists’ work certainly 
should be accountable.

A poorly worded, misspelt, inaccurate piece of journalism 
only displays the lack of professionalism of the newspaper. If 
too many badly phrased or poorly written stories appear in the 
paper then audiences will soon stop buying it and advertisers 
will not bother to spend money to keep advertising. It is 
important that whatever writing appears in the paper, whether 
it be news, opinion, editorial, letters to the editor or magazine 
inserts, should be proofread and edited.

Remember how important it is to know your target 
audience. Therefore, if your newspaper is generally read 
by a local audience without a high level of education you 
would expect a fairly easy to read article. A well educated 
audience would expect a high standard of writing. All 
writing should follow the basic principles of being: 
 

Gunning Fog Index
There is a way of testing the readability of an article and that 
is called the Gunning Fog Index. Basically it assesses the 
amount of difficult words in a sentence and returns a score on 
readability.  

The Harvard Law Review has received the highest score on 
the scale of difficulty than other writing. 
1/Why do you think the Harvard Law Review is so difficult?  
2/What sort of audience is the review written for?

Generally, people have an average reading level and understand 
the stories written in newspapers. However, people who 
would read or want to read the Harvard Law Review are very 
highly educated. However, this is not the reason why it is 
considered one of the most difficult pieces of writing in the 
English language. 

Professions have their own terminology and if you read 
academic papers and texts then you will notice they have a 
very sophisticated language. The language is directed to a 
target audience of peers within the academic community.  
Therefore, the language is exclusive.

Concise, Accurate, Informative

Activity 2.3

http://gunning-fog-index.com/

1/ Harvard Law Review
2/ The Quick Brown Fox jumps over the lazy dog
3/ An article from The Advocate and one from The Age 
4/ Your news article

Use the index below to score your article.

Go to the following link to understand more 
about the Gunning Fog Index.

http://www.readabilityformulas.com/gunning-
fog-readability-formula.php

Select several articles from the following sources 
and write down the Gunning Fog score. 

Kelli Humphries 2012 

http://gunning-fog-index.com
//www.harvardlawreview.org/index.php

http://www.readabilityformulas.com/gunning-fog-readability-formula.php
http://www.readabilityformulas.com/gunning-fog-readability-formula.php


Activity 2.4

Representations are the lifeblood of the advertising 
industry. Don Draper, the head of an advertising 
agency in the tv series ‘Mad Men’ explains that 
advertising is about selling happiness. 

Advertising in print, television, radio or on the internet is trying 
to sell products. The product needs to appeal to the targeted 
consumer. In order to get a message across quickly advertisers 
rely on stereotypes. For example, how would a television 
advertisement sell a car in a 30 second time slot?

The advertiser knows the product has to appeal to the target 
market. The first thing they do is conduct research to identify the 
needs of their market. Is the car going to appeal to young men, 
young women, families, business men or women, wealthy people 
or retired couples? 

What features of the car would need to be emphasised to appeal 
to the target market? Does the speed, colour, design, safety, cost, 
petrol consumption, interior, audio system or reliability get them 
the target market? How would an advertisement for a car that 
has a target audience of young men going to differ to an ad for a 
family car? 

If you were wanting to sell a family vehicle then you’d most likely 
create an advertisement with a family in the car.  The father would 
be the driver with mum and the kids sitting happily chatting or 
staring out at the scenery. You would emphasise the safety features 
and comfort of the car.  

However, if you wanted to sell a car to 18 to 25 year old men you 
would emphasise the speed and look of the car. You might include 
features like the sound system and speed control. You might also 
use an attractive young woman attracted to the man because of 
his car. 

Advertising is only successful if it reaches the target audience and 
there are a lot of people involved in trying to sell you a product. 
 

Representations
“Advertising 
is based on 
one thing: 
happiness. 
And do you 
know what 
happiness is? Happiness 
is the smell of a new car. 
It’s freedom from fear. It’s 
a billboard on the side 
of a road that screams 
with reassurance that 
whatever you’re doing is 
OK. You are OK.” 

Don Draper – ‘Mad Men’   

1. What are some of the differences between    
these two types of advertisements? 

2. What technique has been used on the    
image of the male driver to appeal to the target audience?



Activity 3
Come up with slogans for the following 
products:
 
3D Sunglasses 
Edible Books 
Renewable Matches 
Miniature Milking Cows
Candy Coated Tea Bags 
Milo Sandwiches 
Animal Schools

‘The Gruen Transfer’ is a program on the 
ABC that discusses the methods, science and 
psychology behind advertising. Hosted by 
comedian Will Smith and supported by regular 
panellists Todd from () and Will () they discuss 
the tricks and trade of the advertising industry. 

The program is divided into segments with 
the various titles of: The Pitch, Spin Cycle, 
Branding and Worst Ad of All Time which 
generate lively discussions between the 
panellists. 

The highlight of each program is generally 
The Pitch. In this segment two advertising 
agencies are given the task of creating a mock 
advertisement to sell an unsellable product. 
These have included:
 
•	Swearing
•	Whale	Meat 
•	Support	Child	Labour
•	Invade	New	Zealand 
•	Bottled	Urine
 
After the advertisements have been viewed, 
the panellists discuss the merits of the ad. 
This includes the delivery of the ad, whether it 
meets its objective, target audience, acting and 
scripting. The best advertisement receives the 
Gruen Trophy. 

Watch the episode provided in the link and as 
you are watching think about the following:

How do the panellists critically analyse the 
content of the advertisements?
What are some of the words they use to 
describe the way advertising works?
What is the psychology behind advertising?

Gruen Transfer

Named for Victor Gruen, who 
designed the very first shopping 
mall. The term describes that 
split second when the mall’s 
intentionally confusing layout 
makes our eyes glaze and our 
jaws slacken… the moment when 
we forget what we came for and 
become impulse buyers. 

Wikipedia

This episode examines the beauty industry, 
specifically Dove products. The panellists 
discuss whether Dove is being clever or 
deceptive in their advertising campaign for 
beauty products. 

The panellists conclude that although the 
product appears to be supportive of women’s 
age, shape and size it is really being quite 
deceptive.

The pitch in this episode is about marketing 
Whale Meat in Australia. The advertisement 
focuses on cows by personalising them and 
then arguing that they could be saved from 
abattoirs if whales were harvested instead. The 
slogan for the campaign is that whales are the 
‘Beef of the sea’. 

Slogans help us remember a product. Think 
of some popular slogans like ‘Coke is it’ or 
‘the burgers are better at Hungry Jacks’. We 
can probably think of a dozen slogans really 
quickly. 

Advertising is a good example of stereotypes 
and representations  and the impact of 
marketing on our lives. 



Kyle Sandilands – Does it Again
Kyle Sandilands is your typical loud 

mouthed ‘shock jock’ meaning he is 
opiniated and often controversial.  
The radio host is part of the Sydney 
based 2Day FM radio station that has 
a number of big name sponsors and 
advertisers. 

Kyle has been in trouble over 
the years for showing poor taste, 
insensitivity or just being plain rude 
and hostile. However, his successful 
radio show with co-host Jackie O 
has continued to rate highly and to 
command a string of high profile 
advertisers.

Unfortunately, Kyle Sandilands did 
the unthinkable. He went too far in his abuse of a fellow journalist and on-air 
ridiculed the style and figure of a female journalist who had the temerity to call 
his tv show a flop. 

His tirade should have come as no suprise. After all, he has made a reputation 
from being unlikeable. However, when advertisers began pulling out sponsorhip 
for 2GB the station lost 8 million dollars because of Kyle.

You can upset as many viewers/people as you want Kyle but if you upset the 
advertisers and cost the station money then it’s time to go. Skewed values 
perhaps, but that is the cut throat world of entertainment. 

TRANSCRIPT OF 2DAY FM SHOW

Kyle: Some fat slag on the Telegraph website, sorry, the news.com.au, has already branded it a 
disaster. You can tell by reading the article she just hates us, and has always hated us. She trawled 
through the twitter comments and pulled out all the bad comments and ran them. What a fat bit-
ter thing you are, you deputy editor of an online thing. You’ve got a nothing job anyway. You’re a 
piece of shit.

Jackie O: You take criticism so well. I don’t think I heard Hamish and Andy do this when this hap-
pened.

Kyle: I don’t care. Hamish and Andy handle their things the way that they do. But this low thing… 
I can tell you, you are supposed to be impartial, you little troll.

Jackie O: Is it in the TV section?

Kyle: No, it’s on news.com.au. (Reads out the review.) ‘Video killed the radio star. Shock jock Kyle 
Sandilands and Jackie O are maybe the latest airwave talent to fall victim of the small screen. 
Within minutes of the radio duo’s highly anticipated program a night with the stars premiered, 
fans had already taken to twitter to pronounce the 90-minute special “awkward” and a “disaster”.’ 
You’re a bullshit artist, girl. That’s what you are. You should be fired from your job. And your hair. 
Your hair is very 90s.

Jackie O: They’ve put a picture of her?

Kyle: Yeah, and your blouse. You haven’t got that much titty to be wearing that low cut a blouse. 
Watch your mouth, girl, or I will hunt you down.

Jackie O: You have got to learn to take it on the chin a little bit.

Kyle: No. Even people I hate, I give them the benefit of the doubt.

Read more:  More details about the incident.
http://soundcloud.com/dhudson-1/kyle-sandilands-spray

http://soundcloud.com/dhudson-1/kyle-sandilands-spray
http://soundcloud.com/dhudson-1/kyle-sandilands-spray


Media footage can be easily be manipulated. 
You can edit conversations, delete questions 
and answers so that it will be out of context and 
not the response that was intended. You can 
add audio to enhance footage to make someone 
appear more ominous or present them in a fun, 
lighthearted way. 

Tabloids often use voiceovers which can 
manipulate a point of view and make it either 
more sympathetic or antagonistic. You can  
alter how your subject is represented by using a 
variety of production techniques. 

How Do Tabloids Use Production Techniques?

Location Shots
Production techniques are the way in which a 
film is produced and edited. If you wanted to 
do a story on gangs you would choose locations 
and lighting that would appear threatening. 
For example, a dark, gloomy alleyway is more 
atmospheric to depict violence, drug abuse and 
alienation. 

Video Editing Software 
You edit video in the studio if you can’t get the 
right shots by changing the light setting effects 
in your video editing software. If you wanted 
to do a story on happy families you would not 
use shots of alleyways. You would use footage 
captured in light filled parks and children’s 
playgrounds. Location, lighting and video 
editing are all production techniques used to tell 
a story.

 
Acting is a Production Technique
Actors are often used to recreate an event. This 
gives the story a more personal feel and can 
contribute to audience empathy or sympathy for 
the subject.  

Music and Audio
Music can be extremely important for setting the 
mood of a story. Dramatic music will enhance 
action sequences while upbeat music might be 
good for a happy sequence. Also, audio can be 
used to voiceover sequences of footage rather 
than have the actors/person talking. 

Style
What is going to be in your background or 
foreground shots? How are you going to establish 
the story? Will you have a journalist talking to 
the camera, a recreation, interviews or voice 
overs? Are there going to be long and lingering 
shots on people’s faces or locations or is it going 
to be edited to give it a fast pace? Think about 
the style of your piece and how you want this to 
enhance your story.

Special Effects
These can include animated sequences, 3D 
walkthroughs and recreations as well as video 
footage which has special effects added like 
sepia tones, black and white or vivid colors or 
speeding up or slowing down video. You don’t 
need to add a lot of effects but they can be useful 
if you want to emphasise something.

Recording
When you begin planning, filming and editing 
your production you must keep a log sheet. Fill 
in exactly what you do each time you work on 
your footage. The logsheets can be found on the 
Marist media blog.

Production Techniques

“The filming is the most enjoyable part 
of the course”

Hope Turner & Ellah Fox 
2011

Student Films – Bad Representations 2010



In this task you are going to create your own 
representation of Marist Regional College. You 
can either create a good representation or a bad 
representation of the school. 
 
The video can be presented in the following ways:
 ■You can present this footage as a series of 
photographs with audio, voiceover and subtitles to 
create in moviemaker,  photostory or premiere. 
 ■You can use a digital video camera and create a 
video with audio and sound.
 ■You can create a mashup of photographs, video 
and sound using free online software:
http://www.vuvox.com/
 
To complete this task please follow the list of steps: 

 Form a group of no more than 4 people.
 

Download the log sheet and complete each 
time you do something to your film. 

 (MediaLogSheet2011)

Decide how you want to present this 
material – look at the Vuvox site if you are 
interested in a mashup.

 
Discuss and take notes of what you are 
going to film/photograph/record.

Create a storyboard (storyboardtemplate).

Once I have checked your storyboard then 
you can borrow a camera either from 
myself or the library.

Shoot your footage (this is to take no more 
than 2 x double lessons Tuesday 8th March 
& Thursday 11th March).

(If for some reason you are falling behind then 
you will need to do some filming and editing 
outside of media class hours. This work is to 
be assessed.)

It is really important that you share the video 
and save it onto a USB otherwise if someone 
is away and they have the video on their USB 
or hard drive you will not be able to access it. 
Keep one USB that you can all share and give 
to the class teacher at the end of each lesson or 
share it on all your machines. 

Criteria assessed:
Criterion: Communicate ideas and 
information
Criterion: Work constructively with others
Criterion: Plan, organise and complete 
activities
Criterion: Select and use technology
Criterion: Apply technical skills and 
production processes to create a finished 
product
Criterion: Examine and resolve issues

Creating A Tabloid Film

1

2
3.

4

5
6

7

8

9
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Edit your footage (1 single + 2 x double lessons,  
Friday 11th  March & 16th & 18th March).

Show to the class on the Tuesday 22nd March.  

Write up an evaluation of the exercise in 250 to 
300 words  and post to your blog.

Tips to Getting Film Completed



Celebrity Endorsements
Celebrities are used by advertisers to promote or sell a product. These can range 
from perfumes, clothing, sports wear, to cars, alcohol, hairspray and sometimes 
community service announcements.

Before a celebrity would agree to advertise or promote your product they would 
have to ensure that the brand fits their image. A celebrity would not want to 
promote anything that may detract from their public image.

Think about celebrity endorsements that you have seen on television or in 
magazines. What sort of clothing, makeup, perfumes, aftershaves, sport 
equipment, jewellery, shoes or alcohol do they promote?

Do you see older celebrities or mainly young ones promoting products? What 
sort of product do you think George Clooney would be associated with? What 
about Kim Kardashian? Is she likely to promote the same products as Clooney? 
Would someone like Kardashian promote sustainability or green products? 

In this assessment task you will be given a celebrity to promote. You will need 
to think about what product/brand your celebrity would most likely suit. 
For example, in the Russell Brand advertisement below, the student thought 
that since the comedian had long, thick hair that he would be suitable as a 
spokesperson for hair products. Brittany Spears was another good example – the 
student decided that since Brittany was half naked in this picture that it would 
suit a tanning cream.

Once you have been given a celebrity you will need to find a product that suits 
their image and their personality. You can choose any product as long as you can 
justify why your celebrity would promote that particular brand. 

You will need to use Photoshop for this assessment task. You will need to use a 
suitable font and color to help with your overall design of the advertisement. On 
completion the advertisement is to be uploaded to your blog. 

When you have uploaded the image you are to write a 300 word evaluation that 
clearly outlines the production process in creating the advertisement. You will 
also discuss your decisions in regards to design and layout.

Download the criteria and assessment sheet at the following link.

Alyce Forrest 

Tayla Britton 

Madeline Clear 

Stevie Edgerton

Jo Blacklow  Ellah Fox



Tabloids
What kind of role should the media play in our society? Are they meant to be the 
watchdogs or are they purely for entertainment? More importantly, how do we 
analyse the role of media on public opinion? What is media influence?

The media in Australia can be divided into two different types. Tabloids and 
broadsheets. A tabloid newspaper, tv show or online site emphasises different 
stories to broadsheets. For example, ‘Today Tonight’ and ‘A Current Affair’ are 
considered ‘tabloid’ while ‘The 7.30 Report’ and ‘Dateline’ are serious shows. The 
Age and the Sydney Morning Herald are broadsheets while the Herald/Sun is a 
tabloid.

Tabloid shows have very obvious production conventions. They use sensational 
headlines, distort or misrepresent the truth, edit footage, change the sound or 
lighting to present situations in a threatening or hostile way, use stereotypes and 
misinform their audience.

How do they get away with this bad behaviour? 

In this section we analyse tabloid news. We look at the difference in the quality and 
tone of debate between tabloid and serious media and discuss the recent scandals 
that highlight some of the problems with the tabloid press.

Rupert Murdoch
The biggest name in tabloid media is Rupert Murdoch. One of the richest and most 
influential men in the world, he is the main stakeholder in News Limited. Media 
runs in Rupert’s blood. His father owned the Adelaide Advertiser and passed this 
on to his son. From this Rupert has gone on to build a global empire worth billions 
of dollars. 

Murdoch is a newspaper man. His business was print newspapers including the 
Herald/Sun, News of the World, The Australian and The New York Times. In the 
1980s he began expanding his interest into other forms of media. He got into news 
broadcasting with Fox News and he runs cable television including Sky TV in 
the UK. His networks are some of the most popular in the world. He has bought 
shares in movie companies, internet and music. He has placed his adult children 
in prominent positions within the company and although Murdoch is now into his 
80s, he maintains a strong grip on the organisation. 

The Murdoch brand is not associated with ethical journalism. In particular, the 
scandal of phone hacking and other shady business practices have begun to surface. 

Rupert Murdoch & Wendy Deng

Just how powerful are media moguls? They can influence voters and 
promote a particular political party. Murdoch claimed that he helped 
Margaret Thatcher get elected in 1979 in Britain because his newspapers 
ran favourable reports on her candidacy. The same is true in Australian 
politics. If Rupert favors your party then his journalists will run stories 
that reflect you in a good light. If Murdoch doesn’t like you though then 
his journalism is often considered biased. 

Murdoch has also been implicated in ringing world leaders and 
promoting his interests. Recently, Tony Blair admitted that Murdoch had 
encouraged him to join in the invasion of Iraq and not to procrastinate. 
Blair thought that it was odd that Murdoch would be involved in such a 
serious political decision with immense consequences.

In the Levenson Inquiry Murdoch denied ever having tried to influence 
a politician. However, this claim would appear to be false in light of the 
Blair admission and also by Murdoch’s own previous statements that he 
helped Margaret Thatcher win in Britain.

Why does Murdoch try to influence politicians? Like most media 
moguls or billionaire businessmen they know that if they get the right 
politicians elected then they will receive favourable treatment. 

Having a free press in a democracy does not appear to hold much sway 
over media moguls. 

Activity

Read a copy of The Australian and a Fairfax newspaper either 
the Sydney Morning Herald or The Age.

Compare the coverage of the political parties and note:
•	 Language used
•	 Evidence of bias
•	 What political party does Rupert Murdoch appear to 

support?

Recently Murdoch has split News Limited into 
two divisions – the more profitable entertainment 
businesses and the print newspapers. 

Rumours have circulated that this is to avoid 
any further problems with the Levenson Inquiry 
who found him to be ‘an unfit person to run a 
media company.’

By splitting his company into two divisions he 
can keep his children in prominent positions 
and poised to take over the leadership of the 
company when he eventually relinquishes 
full control. It will also ensure that if there are 
any further problems with the phone hacking 
scandal then he can sacrifice his newspapers 
rather than his television or movie franchises. 



If ever there was a more loathsome 
breach of media ethics then the 
scandal that enveloped Rupert 
Murdoch’s News of the World it 

will be hard pressed to beat this one. 

The 150 year old British tabloid closed 
when it emerged that journalists had 
breached all ethical standards by 
hacking into the phones of celebrities, 
royals and the general population. 

The scandal was discovered when 
Sienna Miller, a British actress, 
suspected that her voicemail 
messages had been compromised. 
Following an investigation into mobile 
phone security she discovered that 

journalists from News of the World 
had somehow got access to her voice 
mail messages. She took the paper to 
court and discovered she was not the 
only one.

Milly Dowler was a 13 year old 
schoolgirl who met a grisly end after 
she got off the train from school. 
Unfortunately for Milly she was 
abducted and killed by a local man.  
When she didn’t come home that night 
her parents tried to find her by calling 
her mobile. However, they could not 
leave a message as her voicemail was 
full. 
 
A few weeks later her mother managed 
to get through to the voicemail because 
other messages had been deleted. 
Thinking her daughter must have 
deleted the messages and still be alive 
the mother was overjoyed. Sadly, 
however, it was the work of a private 
detective hired by News of the World 
who had hacked into Milly’s phone. 
Journalists had hoped that by deleting 
the old messages, new ones could be 
left and they would be able to get some 
personal information about Milly. 

When the scandal was exposed the 
parents were outraged and so were 
the British public. News of the World 
was shut down and Rupert Murdoch 
and his son James had to answer to a 

The Sad Case of News of the World 
and Milly Dowler

“Oh thank God, she’s alive”
Milly Dowler’s mother 

“I am deeply 
ashamed”

James Murdoch – Responsible for the 
British arm of NewsCorp

Rupert Murdoch - Media Mogul

political inquiry. They denied all knowledge of the 
hacking scandal and blamed their staff. 

Most people believe the Murdochs must have 
known something. However, nothing could be 
proved. Some detectives and journalists went to 
jail and the newspaper was closed down. However, 
the Murdoch’s still own the British tabloid The Sun 
as well as a number of other media outlets. The 
Murdochs apologised to Milly’s parents but it was 
too little and way too late. 



http://mashable.com/2011/11/24/brian-stelter-media-summit-video/

Traditional and Digital Media
There is a growing consensus amongst media professionals that print 
journalism will be dead within 10 years. Follow the link to a video about
the future of online journalism.

All content will be moved to online papers, blogs and magazines and jour-
nalists will be employed as freelancers. Certainly there is much greater ac-
cess to online news and some of its key features are:
 ■Availability (download anytime anywhere)
 ■Accessibility (download on any device whether portable or a desktop)
 ■Greater depth of news with links to blogs, Facebook, Twitter feeds, video 
etc
 ■Broader news content including sections in online papers that you can-
not get in print newspapers such as blogs, specific tv channels, podcasts
 ■Interactivity
 ■Comments section
 ■Free content
 
The way content is displayed is another key difference to online and print 
papers. In an online paper there is more content on the home page of the 
site. This provides links to stories in greater depth which can sometimes 
be accompanied by video footage.
 
Our task is to convert a print newspaper into an online newspaper and 
note the differences between the two. Using InDesign we will mock up 
the following:
 ■8 column layout
 ■Navigation bar
 ■Masthead with weather and interactive links
 ■A main story image
 ■5 story links with images
 ■5 stories with headlines
 ■Images to the left hand side, one being an advertisement
 
Note the differences between the two layouts. How does print differ from 
online layouts? Upload the online newspaper you have created to your 
blog.

Blake Lane Static Newspaper Style 2012



The Rise of Alternative Media
Ever thought you aren’t getting the full story? Is there something 
not quite right about what you’ve seen or read in the news? Perhaps  
there might be more to the story than is actually reported? Well, 
don’t panic, it’s not a conspiracy theory. Not a deliberate one 
anyway.

Often we don’t get the full facts.  There are reasons, often economic 
ones, that mean we don’t get all the information we need to make 
an informed decision.
•	 The media filter stories and will only present what they believe 

the audience wants to read.
•	 The media have to avoid upsetting advertisers.
•	 The person or company who own the media generally pushes 

their own agenda. 

Luckily with the internet being so ubiquitous there are now a variety 
of ways to access the news. Hence the rise of alternative media.  
 
The alternative media is a threat to mainstream media because 
it questions more, investigates more and generally is unafraid 
to report the truth. The media is called the Fourth Estate, which 
means their role is to hold public figures accountable for their 
actions. There has been little of that though as the media follows 
the well worn celebrity gossip, sport and soft news options. 

Al Jeezera is one of the first recent news organisations that has 
presented alternative views to that of mainstream media. Never 
heard of it? That is not surprising as you won’t find it on any 
public or government channels in Australia. However, you can 
get it on the internet. Al Jeezera is an Arab run news agency that 
reports news from the Middle East perspective. In Australia the 
war in Iraq, the fall of Gaddaffi, uprising in the Middle East are 
told from the skewed perspective of the West. When the people 
involved in civil wars and disputes can access the media and tell 
their story, a very different truth emerges and a more accurate 
evaluation of the true cost of war emerges. 

Watch or read the following alternative 
media sources:

Al Jeezera 
Prison Planet 
RT Programs 
Crikey 
Truthdig 
Max Keiser

Activity

Research the rise of Adbusters and their role in 
subverting advertising. 
What are some of the dangers of alternative media?
Why might news organisations be threatened by them? 
In what way do they challenge mainstream media 
opinion?  
Compare a story written in a mainstream newspaper to 
one in alternative media. Note the differences.

Adbusters was one of the first magazines to challenge the public perception 
of consumer driven societies. 

http://issuu.com/adbusters/docs/adbusters-100


Codes and conventions are an important 
part of reading media. Symbols, colours and 
technical conventions all form parts of our 
reading of texts.
 
In class we went through the following 
document and discussed symbols.

Advertisers use a number of techniques to get 
their message across to a vast audience. Logos 
are an important part of this process. Symbols 
are used to help with audience understanding 
alongside colours and texts.

What about logos that are unfamiliar? How do 
we make sense of them? In the sheet provided 
there are a number of logos that represent ideas 
and products. Study them and take note of their 
design including patterns, colours, text and and 
size. 

What do you think the various logos mean? 
Write down your ideas next to the logo and 
explain your answers. 

Why do we use symbols at all? Often they are 
a way of getting a meaning across that is easily 
recognisable and understood by the majority of 
people. Symbols are a communication device 
and hieroglyphics and pictograms were very 
sophisticated symbols that allowed ancient 
civilisations to keep records. 
 
The Chinese written language relies on symbols 
to communicate meaning and is one of the few 
pictorial langauges used by a contemporary 
culture. 

Codes and Conventions
The second part of the exercise is to create 
your own logo for a new product. The logo 
will be sketched and then scanned into 
Photoshop.

The starting point is to choose a brand that 
you want to promote. Then you need to 
sketch some ideas down in a visual diary and 
annotate your work. Annotation involves 
short notes that discuss the inspiration for 
the design, colour schemes, what you think 
works or doesn’t work in the design idea, and 
what was rejected.
 
Once the sketches are complete you pick one 
and scan it into Photoshop. From there you 
recreate the design and typography. Once 
done you can then print it out to the colour 
printer and upload to your blog.

Logo design incorporates many design 
elements including typography, colour, 
balance and shapes. Sketching a logo and 
coming up with many design ideas helps to 
clarify successful design. Tracing a drawing 
and placing it in Photoshop gives the 
designer access to tools and effects that are 
unavailable for simple hand drawings. 

Using between 250 to 400 words evaluate 
your design with reference to the following 
questions:
 
What are the challenges involved when 
trying to represent a product?
What steps did you take in order to research 
and create a design?
How did you communicate your message? 
Were there specific colours? Typography? 
Images? Shapes that you used to help with 
the design?

What was the greatest challenge in creating the 
design?
Does it give across the message you intended?
How could the design be improved?
In what ways could you measure the success or 
failure of your design?
Discuss the difficulties you think 
professional designers would face 
in creating an original design.
 
Upload your logo and get some 
students from the media class 
to leave comments about your 
design.
You can also print out a colour 
copy and do a quick survey of 

people and ask them the following:
What do you think the picture is advertising?
How effective is the use of the image?
Does the colour scheme suit the product?
Is there anything you would do differently?

 
With these results upload the answers to 
your blog and discuss the reaction you 
received to your design and whether you 
felt you got the message across about the 
product effectively.

Steveie Edgerton 2011 Jamie Marinos 2011
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Broadsheets and Governments
Making Money or Not?

In contrast to the tabloids are the broadsheet newspapers including The Age in Melbourne and the 
Sydney Morning Herald. or the television shows like The 7.30 Report and Dateline. These media 
sources are considered to be respectable and generally contain a better quality of journalism. The 
SMH and The Age are both owned by Fairfax Media. The journalists are expected to follow the 
code of ethics and to check their sources before publishing their stories.  

The 7.30 Report and Dateline are Government funded organisations. They run on taxpayer 
money. Theoretically we have  a say in the type of programs the stations run but in reality we 
can’t influence their programming. 

The ABC and SBS are however generally not known for bias. If they are accused of it however, 
it is usually that they are ‘left wing’ or Labour and Green voter territory.  Although whoever 
is in power tends to accuse these stations of bias towards them so it really doesn’t matter what 
political party jumps up and down over the ‘biased’ reporting on these stations. 

However, with the decline in newspaper sales even these papers are relying on gossip and 
celebrity news in order to compete with tabloids and online media.  Yet, if they are tax payer 
funded should they worry about ratings?

It appears that they have to worry so that they can justify their funding. Otherwise they wouldn’t 
bother to show quality programs. Ironically, the Government Funded stations, which earn less 
than commercial stations, generally strive for excellence.  However, stations with lots of money 
that comes from advertising show a lot of poor quality television or cheap to produce television 
including reality television shows or reruns of old American sitcoms.

Many of the nature documentaries that you see on commercial television were already shown by 
the ABC or SBS. The commercial channels can buy them at a reduced rate once they have already 
been shown on Government channels.



Reverse Sterotypes

For this reason there are under represented groups in society  
 Disabled
 Aborigines
 Boat People
 Single Mothers
 Bikie Gangs
 Teenagers
 Drug Addicts
 Street Gangs
 Dole Bludgers
that are portrayed negatively by the media because they are of no use to 
commercially driven televsion, radio and print media.  Think about how people 
are grouped in society. In particular write a down a list on he groups below. 
Overwhelmingly they were negative stereotypes. If we are to make the link 
between these groups and advertising we would say that they are minority groups 
and would not be appealing to advertisers. 

These minority groups do not have are generally not worth selling products 
therefore they are disposable in a money enconomy. They are not seen as 
important. Therefore, shows like A Current Affair and other tabloid media 
seem to feel no qualms in hounding them. We see stories of grumpy pensioners, 
teenage binge drinking, single parents behaving badly, dole bludgers abusing the 
system etc…..
 
None of these minority groups can sell happiness so instead they are shown to be 
the opposite of what we want. How then do we reverse these stereotypes?  Next 
lesson we will look at changing the advertising to reflect them in a better light.

2011 Stereotypes



Life of a Cadet on A Rural 
Newspaper

Interview with Kirsty Bennet

What is involved being a cadet 
How many stories would you write 
Talk us through a typical day 
Do you learn shorthand/touch typing? 
how do you write for cms
What sort of training do you get
How do you be sensitive to subjects 
What advice would you give to someone wanting to do journalism 
What do you think is the future of journalism 
What opportunities do you see in the future 
What are some of the outdated ideas left in journalism 
How important/what training do you receive in journalism ethics? 

Inserting Twitter Updates 
Inserting Facebook Links 
Blog Links



Blog Instructions



Creating the Online Content
What sort of training have you had for digital work 
How do you see journalism changing 
Is there a fear that it might be outsourced/competition from blogs and other social media 
How do papers appeal to advertisers online 
What is the threat to your market i.e. do you see print as dying and what about people who have not crossed over to digital 
technology
Rethinking site design  
Competition to your market 
Changing content archtecture i.e. google’s living story and maintain th full expression of reporters efforts in one place. 
Organisational workflows - a rethinking of editorial roles (smaller news organisations working together) 
Constant innovation?

Examples of Online Newspapers

A Texas Newspaper featuring interactive elements 
http://www.texastribune.org/#tribwire_tab_2

Identify the successful elements of an online newspaper 
Add a comment to a story on a paper. How long does it take to appear. 
How did you feel about posting?  
How do you think online newspapers could attract more people? 
Is the color scheme different with online papers 
Design your own online paper. Do one page with links 
How important is it to market to a worldwide audeince or shoudl it reamin 
locally focused. 
What apps could be developed for newspapers

http://www.voiceofsandiego.org/



Identifying a Target Market
One of the most important lessons for media producers is to identify their 
target market. The target market is the people/audience that you expect would 
be reading your magazine, newspaper or watching your tv news or listening on 
radio. Getting the target market just right is about strategy, research and timing. 

Media companies don’t like to take risks as too much is at stake for their 
profitability. However, if they identify a niche then it appears quite a few media 
organisations will go for that market.

In today’s economic climate you would not expect a growing target market to 
be a wealthy one. However, four publishers are betting that they can attract and 
maintain magazines for this small group.

http://www.mediapost.com/publications/article/171190/four-publishers-
betting-big-on-luxury-market.html

When you think about attracting a market you will need to do some research. 
Franke Magazine is very popular with its target audience of teens to people in 
their twenties.  
What have they done to appeal to audiences 
What is the mixture of stories, images and advertisements 
Why do you think it is so successful.

If you were to create your own magazine how  would you identify a niche mar-
ket. Is there something that hasn’t previously been covered?



What's in a name?

William Shakespeare once wrote ‘what’s in a name?’ What matters 
is what something is, not what it is called. However, advertising 
turns this idea on its head and advertisers send a lot of time and 
money coming up with a catchy name. The brand is everything.

What is branding? 

Video content here

Exercise
Think of a brand name for some of the following items:

A fat remover cream 
Clothes that change color depending on the weather 



Answer Page

1/ Slight angle on the male driver, gives a sense   
 of movement 
2/ Blur applied to the background to make it   
 look like it has speed 
3/ Close up of driver and side angle as though   
 we are looking out the car
4/ Family photo outside houses in typical  
 suburban street - safe and secure
5/ Emphasising plenty of room in the family car

6/ Dad in control
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