
What is the 
Media?

“The media is 
everything you see 
on tv, hear on the 
radio, everything you 
read and everything 
on the internet.”
Jamie Marinos - 2011

Most of us don’t think about the media. We enjoy watching movies, tv shows, internet 
browsing, reading magazine articles and playing video games. On average we consume 
over 20 hours of media each week. Yet how often do we evaluate the media product,  the 

techniques used in its production and how it gets delivered to us?
 

Does it matter what studio or production company made ‘Toy Story,’ ‘World of Warcraft’, ‘Two and 
a Half Men’ and ‘A Current Affair?’ Who cares that there are media owners called Rupert Murdoch, 
Fairfax or Jamie Packer. Is this going to make any difference to my life or the way I consume media? 

Suprisingly the answer is yes.  It matters a lot. 
The more you know about where your media comes from the more you realise how constructed, 

manipulated and downright inacurate the media can be. 

The news that you watch on television is produced in such a way that it is entertaining. It follows 
a very basic format. Much of the news and entertainment you watch is manufactured for a particular 
audience and to sell a specific message. The message can be government, private or social interest but 
it is a message that positions the audience (you) in a way that you might not even realise you are being 
manipulated?

Think about some of the things you do on the weekend or after school. What do you wear ? Does 
it have a brand name associated with it. What kind of phone do you have. What shoes do you wear? 
What do you eat?  



If I watch a show like ‘Today Tonight’ or ‘A Current Affair’ I might believe that I am watching a real stories 
about real people and events. However, if I delve a little deeper into who creates these shows, who owns the 
television stations, who makes the advertising that slots between the commerical breaks and the content of 
the stories on the show I might begin to realise that they are all intertwined.

In Australia, wealthy media barons like James Packer, Kerry Stokes and Rupert Murdoch own most of the 
channels and newspaper/magazines that you enjoy. The remainder is either owned by the Government or an 
independent source.  

Whoever owns the media that I watch will put their own agenda first. For example,  just imagine that a big 
company like Coca Cola were found to be ruining teenagers health by promoting fruit drinks that were full 
of sugar. The ABC and SBS would proably cover the story in their current affair shows. However, it is unlikely 
that any commercial tv station like Channel 9, 7 or 10 would run the story. The reason is advertising. 

Commercial television makes its money from selling advertising space between their programs. The more 
popular a show the more advertising dollars can be charged. This advertising money makes media barons 
very wealthy. If a story about Coca Cola upsets the company because there has been an investigation by 
‘Today Tonight’, the company might pull out its advertising. This would cost the commercial stations a lot of 
money. They are not going to risk offending advetisers when they rely on them for their wealth. It is more 
likely the story would never run and the only chance you would get to hear about it is on the internet or 
Government channels like the ABC and SBS. 

This story is one small example of how intertwined the media really is and we are influenced by whoever has 
control of the media. Whether it is Government funded or wealthy independent media barons, somebody is 
always filtering the information that we read and hear. Discovering how the media works is exciting and once 
you know how false much of the media can be it becomes even more exciting unraveling the lies.

Watch a news broadcast on Channel 7, 9 or 10 and 
compare to SBS or ABC news. 

•	 How do they present their stories?
•	 What were the main items of the day?
•	 How was it divided into sections?
•	 How long was spent on each news story?

Activity



What is the 
News?
If we compare news broadcasts between commercial television and government stations there is often little 
difference between the various news stories. They tend to follow the same format. 

•	 An overview of the leading stories. 
•	 The lead story
•	 Stories happening in the city the news is presented i.e. Syndey, Melbourne, Perth etc...
•	 International News
•	 Sport
•	 Stock Market
•	 Weather
•	 A good news story to end the bulletin and/or a roundup of the top stories.

The news reader always sits behind the desk and reads the from the teleprompter. They will introduce the 
story and then some footage of the news item. A reporter is usually seen standing in front of where the event 
is happening.  an a reporter will give more details. Generally the footage is of the actual event or near where 
the even is currently taking place or had taken place.  After the journalist finishes their report they then say 
‘back to you.’ Sometimes the news reader also adds that further details will be available in a later bulletin.

 The segment generally is no longer than three minutes often shorter depending on the imporance or 
relevance to the audience.  The main stories are followed by sport and entertainment stories and then 
finally the weather. The news is a very slick formulae and can vary in length from 30 minutes to a one hour 
broadcast. 

The news, depending on the channel, is a form of entertainment. Only stories that appear relevant to the 
target market will be aired. It is important for tv stations to localise and personalise the news so that they 
maintain a loyal audience. This audience generally stays with the tv station after the news is broadcast. 
Usually a popular sitcom or drama show follows the news.  It is very important for the news to act as a lead 
in for the rest of the programs that are going to follow during the evening. The networks take the news very 
seriously and will spend quite a lot of money to make sure that there news program draws in the maximum 
audience. The news then should be considered part of popular entertainment.


